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FROM THE DEAN  

I am delighted that you are interested in the incomparable doctoral program at the 

Whitman School of Management.

 For close to 90 years, the Whitman School of Management has produced 

outstanding graduates, nurtured exceptional faculty, and been on the cutting edge 

of new research and strategies in the business world that, in turn, have invigorated our 

academic programming. With a wide range of fi eld-focused programs and multidisciplinary 

departments, more than 60 dedicated full-time faculty members, 11 centers and institutes 

catering to specifi c industry needs, and a new state-of-the-art 160,000 square-foot building, 

the Whitman School of Management is fl ourishing.

 Our doctoral program, created in 1965, builds on Whitman’s long tradition of innovation 

and excellence. Small and selective, the doctoral program at Whitman is rigorous, preparing 

exceptional candidates for careers in higher education and for research positions in industry 

and government. Many of our graduates have achieved distinction in leading universities 

and corporations worldwide, as well as in public service.

 Our students are expected to be committed to excellence in teaching and academic 

research, and must be motivated to succeed in a program where students are ultimately 

responsible for their own learning. They must possess the drive, curiosity, and skills to 

acquire a thorough understanding of the theory and methodology of their fi eld, and the 

ability to apply and communicate their knowledge through independent research.

 We strongly believe that teaching and scholarship are intertwined. Therefore, Whitman 

provides ample opportunities to gain teaching experience through graduate assistantships 

and through Syracuse University’s award-winning Future Professoriate Program.

 At Whitman, we believe in your personal and professional success, and challenge you to 

discover a future of your own making. We are confi dent that Whitman’s doctoral program 

will enhance your prospects for success, and we welcome talented students who want to 

make an impact.

 Thank you for your interest in the Whitman doctoral program.

Melvin T. Stith
Dean, Martin J. Whitman School of Management
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The Martin J. Whitman School 
of Management is committed to 
discovering and disseminating 
relevant knowledge to advance the 
theory and practice of management. 
The Ph.D. program in business 
administration supports the 
mission of the Whitman School 
of Management and is designed 
to provide a select educational 
experience of the highest caliber. The 
program is based on the philosophy 
that our graduates will be future 
producers of new knowledge 
in management and effective 
disseminators of current knowledge.
 Each doctoral candidate in the 
Whitman School of Management is 
required to complete a prescribed 
series of advanced courses, write and 
present a summer research paper, 
demonstrate knowledge through a 
comprehensive written examination, 
and develop and orally defend a 
written dissertation proposal. The 
program culminates in an oral 
defense of a written dissertation 
before the student’s committee and 
the academic community.
 For students to become active 
producers of new knowledge, the 
Ph.D. learning experience requires 
complete immersion. The Whitman 
School of Management doctoral 
program is strictly a full-time 
program, requiring year-round 
residency.

COURSES
Courses are taken in a major field 
of concentration, in a supporting 
field, and in research methods. Major 
fields are offered in accounting, 
entrepreneurship, finance, marketing, 
strategy and human resources, and 
management information and decision 
sciences (including management 
information systems, supply chain 
management, and managerial 

statistics). Students interested in 
pursuing interdisciplinary fields 
of study may do so with the 
consent of their advisors. The Ph.D. 
requires 72 credits beyond the 
baccalaureate degree, including 42 
credits of coursework, six credits of 
summer research, and 24 credits of 
dissertation work, with additional 
coursework, as appropriate. Students 
entering with an M.B.A. degree 
may transfer up to nine credits 
toward the 42 credits of coursework, 
and are expected to complete all 
required coursework in the major 
and supporting fields within two full 
years of study. Some of the research 
methods courses may be taken later, 
as a dissertation proposal is being 
developed. All other students are 
required to complete additional 
M.B.A.-level coursework, for a total 
of 42 course credits. Additional 
courses are determined by the 
student’s advisor, in accordance with 
the rules of the program.
 Students are expected to take 
at least nine credits of coursework 
each semester prior to their 
comprehensive exams. Students are 
also encouraged to take courses 
beyond the requirements after 
completing their comprehensive 
exams to broaden or deepen their 
knowledge. Course requirements in 
the major field, the supporting field, 
and research methods are as follows:

1. Major Field  
A minimum of 12 course credits is 
required. Depending on a student’s 
background, additional advanced 
graduate courses may be required, as 
appropriate.

2. Supporting Field  
A minimum of nine credits of 
coursework is required in a 
supporting field. The supporting field 
is selected, under the guidance and 

with the consent of the student’s 
advisor, from the major fields or 
themes in the Whitman School 
of Management or from an allied 
field outside the school. Additional 
graduate coursework, determined 
by the student’s department and 
advisor, may be required for 
some major fields.

3. Research Methods  
At least 12 credits of advanced 
graduate level research methods 
courses must be completed. These are 
determined in consultation with the 
student’s advisor.

COMPREHENSIVE 
EXAMINATIONS   
Students are expected to successfully 
complete a comprehensive written 
exam in the major area before 
starting the third full year of study 
in the program. Comprehensive 
exams in the Whitman School of 
Management are administered for 
all major fields in August. Results 
of the exam are provided within 
four weeks.  
 Comprehensive written 
examinations in the supporting area 
or in research methods may also 
be required for some majors, either 
as part of major comprehensive 
exams or as separate exams. Any 
comprehensive exams required in 
supporting fields or research methods 
must also be completed before 
the beginning of the third year. 
Candidates who fail a comprehensive 
exam must retake the exam. Failing 
a second exam will result in 
termination from the program.

MARTIN J. WHITMAN SCHOOL OF MANAGEMENT 
DOCTORAL PROGRAM
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David G. Harris, Associate Professor; 
Ph.D., University of Michigan 

Professor Harris teaches courses 
in federal income taxation in the 
accounting area. His research 
interests are in the effects of taxation 
on business decisions and in the 
interaction between firms’ financial 
disclosures and markets’ evaluations 
of their values.  

“Evidence on the Existence of Private 
Event-Period Information Around 
Earnings Announcements” (with 
O. Barron and M. Stanford), The 
Accounting Review, 403-422, Vol. 80, 
No. 2, 2005.

“Federal Tax Legislation as an 
Implicit Contracting Cost Benchmark: 
The Definition of Excessive Executive 
Compensation,” (with J. Livingstone), 
Accounting Review, 997-1018, Vol. 
77, No. 4, 2002.  

Donald E. Harter, Assistant 
Professor; Ph.D., Carnegie Mellon 
University 

Professor Harter’s research focuses on 
software process improvement and 
the effect on information technology 
organizations. His work assesses the 
effect of software process maturity on 
software quality, development effort, 
and development time. His research 
also studies the organizational 
benefits of software process maturity, 
including organizational inertia, 
hiring policies, salaries, promotions, 
attrition, management span of 
control, and organizational design. He 
is currently exploring the relationship 
between software process maturity 
and software contracting strategies 
to minimize costs in software 
development. 

“Quality Improvement and 
Infrastructure Activity Costs in 
Software Development: A Longitudinal 
Analysis,” Management Science, 784-
800, Vol. 49, No. 6, 2003. 

“Effects of Process Maturity on 
Quality, Cycle Time, and Effort in 

Software Product Development,” 
Management Science, 451-466, Vol. 
46, No. 4, 2000. 

Badr Ismail, Professor; Ph.D., 
University of Illinois at Urbana-
Champaign 

Professor Ismail is primarily 
responsible for teaching courses in 
the cost management accounting 
area. His current research efforts deal 
with issues relating to strategic cost 
management and the role of cash 
flows in capital markets. 

Yogesh Malhotra, Assistant 
Professor; Ph.D., University of 
Pittsburgh 

Professor Malhotra’s research 
focuses on decision making 
under uncertainty, adoption and 
management of IT innovations, and 
knowledge management and business 
model innovation. His analyses also 
focus on socio-psychological and 
organizational factors related to 
effective use of IT, information, and 
knowledge for business performance. 

“A Multidimensional Commitment 
Model of Volitional Systems 
Adoption and Usage Behavior” (with 
D. Galletta) Journal of Management 
Information Systems, 117-151, Vol. 
22, No. 1, Summer 2005. 

“Integrating Knowledge Management 
Technologies in Organizational 
Business Processes: Getting Real 
Time Enterprises to Deliver Real 
Business Performance,” Journal of 
Knowledge Management, 7-28, Vol. 9, 
No. 1, April 2005. 

Kofi Appiah Okyere, Assistant 
Professor; Ph.D., University of 
Wisconsin 

Professor Appiah Okyere’s current 
research focuses on corporate 
governance and financial reporting, 
managerial incentives and earnings 
management, and financial 
disclosure. Before earning a Ph.D., he 
worked for Deloitte & Touche. 

“The Effect of Managerial Ownership 
and Contingent Consideration on 
Earnings Management of Acquisition 
Target Firms” (working paper). 

“Earnings Management and the 
Valuation of Acquired Entities” 
(working paper). 

Mohamed Onsi, Professor; Ph.D., 
University of Illinois at Urbana-
Champaign 

Professor Onsi’s research interests 
focus on strategic management 
control systems, the relevance of 
accounting variables in performance 
evaluation, and strategic cost 
systems. He teaches budgetary 
planning and control systems, 
strategic cost management, 
technology management, and 
resource allocation for profit and 
nonprofit organizations. He received 
the Institute of Management 
Accounting Service Award and was 
inducted into the Accounting Hall of 
Fame of the American Accounting 
Association North East. 

“Strategic Cost Information for 
Technology Companies,” American 
Society of Business & Behavioral 
Sciences, February 2001. 

“Evaluation of Advanced 
Manufacturing Technologies,” 
American Society of Business & 
Behavioral Sciences, February 2004. 

Alex Thevaranjan, Associate 
Professor; Ph.D., University of 
Minnesota 

Professor Thevaranjan’s research 
focuses on agency theory and 
organizational control. The main 
contribution of his research has been 
in extending the principal-agent 
framework to study issues pertaining 
to effort allocation. 

“Monitoring and Incentives in Sales 
Organizations: An Agency Theoretic 
Perspective” (with K. Joseph), 
Marketing Science, Vol. 17, No. 2, 
1998. 
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“Shielding of CEO Compensation 
from the Income-Decreasing Effects 
of Strategic Expenditures” (with A. 
Dun and R. Iyenghar), Contemporary 
Accounting Research, Vol. 19, No. 2, 
Summer 2002. 

Padmal Vitharana, Assistant 
Professor; Ph.D., University of 
Wisconsin-Milwaukee 

Professor Vitharana’s primary 
research interests include business 
components, software quality and 
process improvement Internet, 
E-commerce, and group support 
systems. His teaching interests are 
in the areas of systems analysis and 
design, Internet and E-commerce, 
and programming languages. 

“Knowledge Based Repository 
Scheme for Storing and Retrieving 
Business Components: A Theoretical 
Design and an Empirical Analysis” 
(with F.M. Zahedi and H. Jain), 
IEEE Transactions on Software 
Engineering, 649-664, Vol. 29, No. 7, 
July 2003. 

“Computer-Mediated Group Support, 
Anonymity, and the Software 
Inspection Process: An Empirical 
Investigation” (with K. Ramamurthy), 
IEEE Transactions on Software 
Engineering, 167-180, Vol. 29, No. 2, 
February 2003. 

ENTREPRENEURSHIP
Department Chair: Michael Morris 

George R. Burman, Professor; Ph.D., 
University of Chicago 

Professor Burman is primarily 
interested in the impact government 
policies have on business success, 
especially on new venture formation 
and subsequent viability. He is 
interested in the effect various 
government regulatory policies 
on business have on new venture 
success, and in the impact of 
government tax policies on business 
success. 

Michael H. Morris, Professor, Chris 
J. Witting Chair in Entrepreneurship; 
Chairman, Department of 
Entrepreneurship and Emerging 
Enterprise; Ph.D., Virginia Tech 

Professor Morris’s research and 
professional interests center on 
new venture creation and growth, 
entrepreneurship under conditions of 
adversity, corporate entrepreneurship, 
and the entrepreneurship-marketing 
interface. 

“The Dilemma of Growth: 
Understanding Venture Size Choices 
of Women Entrepreneurs” (with 
N. Miyasaki, C. Watters, and S. 
Coombes), Journal of Small Business 
Management, (forthcoming). 

“The Entrepreneurial Health Audit: 
Preparing Firms for Corporate 
Entrepreneurship” (with D. Ireland 
and D. Kuratko), Journal of Business 
Strategy, (forthcoming). 

Minet Schindehutte, Associate 
Professor; Ph.D., University of 
Pretoria, South Africa 

Professor Schindehutte’s research 
interests include the interface 
between entrepreneurship, innovation, 
and strategy; entrepreneurship under 
conditions of adversity; and factors 
affecting performance and the role of 
values in entrepreneurial companies. 

“The Entrepreneur’s Business Model: 
Toward a Unified Perspective” (with 
M.H. Morris and J. Richardson), 
Journal of Business Research 
(forthcoming).  

“The Role of Values in Ethnic 
Enterprise: A Study of Six Sub-
Cultures in Hawaii” (with M.H. 
Morris), Journal of Small Business 
Management (in press).  

Craig Watters, Assistant Professor;  
Acting Director, Falcone Center for 
Entrepreneurship and Emerging 
Enterprises; Ph.D., Maxwell School 
of Citizenship and Public Affairs, 
Syracuse University  

Professor Watters directs the highly 
visible South Side Entrepreneurial 
Connect Project, advising teams of 
undergraduates and M.B.A. students 
as they help small business owners 
and minority entrepreneurs on 
Syracuse’s South Side grow their 
ventures. Watters was formerly 
dean for advancement in SU’s 
School of Information Studies and 
director of its economic stimulus 
center, the I-Launch Pad. His 
research and community work 
led to his nomination for an 
economic development award from 
Senator Hillary Clinton in 2003 
and travel to Ireland as part of 
Clinton’s trade mission in 2002. His 
dissertation researched the impact 
of infrastructure on economic 
development in rural areas.

FINANCE
Department Chair: Peter Koveos 

Chung Chen, Associate Professor; 
Ph.D., University of Wisconsin  

Professor Chen’s research interests 
are in time series modeling, 
forecasting methods, data mining 
methods, and statistical analysis 
in medical research. His teaching 
interests include time series analysis, 
linear models, data mining tools, 
decision theory, forecasting methods, 
experimental design, and basic 
statistics. 

“Hypothalamic Dopaminergic 
Receptor Expressions in Anorexia 
of Tumor-Bearing Rats” (with S. 
Tomoi, M.M. Meguid, S.O. Fetissov, 
and L. Zhang), American Journal of 
Physiology—Regulatory, Integrative, 
and Comparative Physiology, Vol. 
281, December 2001. 

“The Dynamics of Dividends, 
Earnings, and Prices: Evidence and 
Implications for Dividend Smoothing 
and Signaling” (with C. Wu), Journal 
of Empirical Finance, Vol. 6, No. 1, 
January 1999.
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Fernando Diz, Associate Professor; 
Director of Ballentine Investment 
Institute; Ph.D., Cornell University 

Professor Diz specializes in trading, 
energy trading, market volatility, 
derivative securities, and the use of 
managed derivatives in investment 
portfolios. His work has been 
presented at such forums as the 
American Stock Exchange (AMEX), 
Derivatives Colloquium, and the 
Forum for Managed Futures and 
Derivatives. He has consulted with 
several utilities and power companies 
on issues related to trading electricity, 
the Spanish futures exchange 
MEFF, and the Caixa de Catalunya. 
Professor Diz teaches courses on 
trading derivative securities, financial 
economics, and corporate finance. 

“The Professional Costs of Chapter 
11: A Different View” (with M.J. 
Whitman), Journal of Bankruptcy 
Law and Practice, 3-27, Vol. 14, No. 
2, 2005. 

“The Effect of Management and 
Incentive Fees on the Performance 
of Commodity Trading Advisors” 
(with G.N. Gregoriou, V.N. Karavas, 
F.S. Lhabitant, and F. Rouah), 
Performance of Commodity Trading 
Advisors (eds.), Wiley 2004. 

Maurice A. Harris, Assistant 
Professor; Ph.D., Syracuse University  

His primary areas of research include 
market microstructure, asset return 
volatility, and corporate finance. 
His most recent research inquiry 
examines product market competition 
among firms and the impact of 
this competition on the long-run 
equilibrium relationship among their 
capital structures. He has taught 
graduate and undergraduate courses 
in fixed income and equity valuation, 
corporate finance, investments, and 
financial markets and institutions. 
His professional work includes 
positions with First City National 
Bank of Houston, the Government 
Finance Research Center, and Fidelity 
Investments. 

Moon K. Kim, Professor; Ph.D., 
University of Illinois at Urbana-
Champaign 

Professor Kim’s primary research 
interests include inflation’s impact 
on financial management and 
investors, capital assets pricing, 
mutual funds, and the relationship 
among accounting, income 
statements, and securities prices. 
He teaches investment analysis, 
financial controls in business, and 
portfolio analysis, as well as a 
doctoral seminar in finance. He has 
refereed articles in the Journal of 
Finance, Financial Review, Journal of 
Financial and Quantitative Analysis, 
Journal of Financial Research, and 
others. 

“The Firm-Size Effect and the 
Economic Cycle” (with D. Burnie), 
Journal of Financial Research, Spring 
2002. 

“Mutual Fund Objective 
Misclassification” (with R. Shukla 
and M. Tomas), Journal of Economics 
and Business, July/August 2000. 

Peter Koveos, Professor; Kiebach 
Chair in International Business; 
Director of the Olivia and Walter 
Kiebach Center for International 
Business Studies; Ph.D., Pennsylvania 
State University 

Professor Koveos is interested in 
exploring international financial 
market behavior, especially as it 
pertains to economic systems in 
transition. His current work is on 
the theory and practice of financial 
system reform. He teaches and 
conducts research on Asia in general, 
and China in particular. 

“Financial Services for the Poor 
Assessing Microfinance Institutions,” 
(with D. Randhawa), Managerial 
Finance, 2004. 

“Economies in Transition: Recent 
Performance,” Syracuse Journal of 
International Law and Commerce, 
2003. 

Susan B. Long, Associate Professor; 
Ph.D., University of Washington 

Professor Long’s research interests 
include measurement and evaluation 
methods, c-government and 
information technology, data mining, 
and data visualization methods 
appropriate for large transactional 
data. She teaches courses in research 
methods, regression and structural 
equation models, confirmatory 
factor analysis, data visualization 
technologies, database development 
design, and computer-assisted 
reporting. She has served as an 
expert witness in litigation on 
information technologies with respect 
to public disclosure, and on the use 
of statistical evidence in evaluating 
government policy. See trac.syr.edu. 

“Data Warehouses and Data Mining 
Tools for the Legal Profession: Using 
Information Technology to Raise 
the Standard of Practice” (with L. 
Robeige and D. Burnbam), Syracuse 
Law Review, Vol. 52, Book 4, 
(forthcoming). 

“Design and Delivery of Online 
Mining Tools: Turning Government 
Data Into Usable Information” 
(with L. Roberge and D. Burnham), 
Proceedings of the Third World 
Congress on the Management of 
Electronic Commerce, Hamilton, 
Ontario, Canada, January 2002. 

Sandra Phillips, Assistant Professor; 
M.B.A., Ph.D., St. Louis University

Professor Phillips’s research interests 
include mortgage and housing 
discrimination, predatory lending, 
and public policy impacts on 
consumers. She teaches a course in 
personal finance and leads seminars 
on consumer issues. She is active in 
several community and professional 
organizations. 

“Private Takings for Private Gain” 
(with M.R. Sillah), Journal of Housing 
Research, (forthcoming). 

“African Americans and Mortgage 
Lending Discrimination,” Western 



11

Journal of Black Studies, Washington 
State University Press, Pullman 
Washington, Vol. 27, No. 2, Summer 
2003. 

Ravi Shukla, Associate Dean of 
M.B.A. and M.S. Programs and 
Associate Professor; Ph.D., SUNY 
Buffalo 

Professor Shukla’s primary 
research interests are in the areas 
of investments, asset pricing, and 
methodological issues. He has taught 
courses in money and banking, 
investments, and corporate finance. 
He is an editor of the Journal of 
Economics and Business. 

“The Value of Active Portfolio 
Management,” Journal of Economics 
and Business, Vol. 56, No. 4, July-
August 2004. 

“Application of Binomial Option 
Pricing Methodology to Explain 
Stockholder-Bondholder Conflict” 
(with C.R. Narayanaswamy and D. 
Schirm), Journal of Applied Finance, 
Vol. 11, No. 1, 2001. 

Raja Velu, Professor; Ph.D., 
University of Wisconsin 

Professor Velu’s research interests 
include multivariate methods, 
longitudinal and time series modeling, 
and exploratory data analysis. He 
has published in Biometrika, Journal 
of Econometrics, Journal of the 
Royal Statistical Society, Journal 
of Economic Development and 
Cultural Change, Journal of Time 
Series Analysis, and others. He was 
a visiting scholar at the Center for 
Multivariate Analysis, University 
of Pittsburgh, and the School of 
Business, University of Wisconsin-
Madison. He was also involved in 
training and consulting for such 
leading companies as Lands End and 
Kraft Foods. 

“Multivariate Reduced-Rank Regression: 
Theory and Applications” (with G.C. 
Reinsel), Springer Verlag, 1998. 

“Testing Multi-Beta Asset Pricing 

Models” (with G. Zhou), Journal of 
Empirical Finance, Vol. 6, 1999. 

Boyce Watkins, Assistant Professor; 
Ph.D., Ohio State University 

Professor Watkins’s research interests 
include international and domestic 
asset pricing, investments, and 
capital markets. His teaching interests 
include investments, international 
finance, and corporate finance. 

“Riding the Wave of Sentiment: An 
Analysis of Return Consistency as 
a Predictor of Future Returns,” The 
Journal of Behavioral Finance, April 
2004. 

“Can Hybrid Fund Managers Predict 
Changes in Aggregate Liquidity?” 
Investment Management and 
Financial Innovations (forthcoming). 

Chunchi Wu, Professor; Ph.D., 
University of Illinois at Urbana-
Champaign 

Professor Wu’s primary areas 
of interest include investments, 
securities markets, and corporate 
financial policies. Currently, he 
is researching financial market 
volatility, information economics, 
market microstructure, and risk 
management. His classes focus 
on investment analysis, money 
and capital markets, and portfolio 
management. 

“The Dynamics of Dividends, 
Earnings, and Stock Prices: Evidence 
and Implications for Dividend 
Smoothing and Signaling” (with C. 
Chen), Journal of Empirical Finance, 
Vol. 6, 1999. 

“The Role of Earnings Information 
in Corporate Dividend Decision,” 
Management Science, Vol. 44, 
December 1998. 

Yildiray Yildirim, Assistant 
Professor; Ph.D., Cornell University 

Professor Yildirim’s research interests 
are in the areas of mathematical 
finance on modeling the term 

structure of interest rates, credit risk 
(theoretical and empirical), derivative 
instruments, computational finance, 
and mortgage markets-prepayment 
modeling, valuation, and hedging. 
His teaching interests include 
investment derivatives, fixed income 
securities, and corporate finance. 

“Modeling Default Risk with Partial 
Information” (with U. Cetin, R. 
Jarrow, and P. Protter), Annals of 
Applied Probability, Vol. 14, 2004. 

“Pricing Treasury Inflation Protected 
Securities and Related Derivative 
Securities Using an HJM Model” 
(with R. Jarrow), Journal of Financial 
and Quantitative Analysis, Vol. 38, 
No. 2, June 2003. 

Allan Young, Professor; Editor 
in Chief of the Journal of 
Entrepreneurial Finance and Business 
Ventures; Ph.D., Columbia University 

Professor Young has authored or 
co-written eight books and more 
than 85 articles. His areas of 
current research interest include 
privatization, capital and financial 
infrastructure development, emerging 
and developing security, and other 
capital markets, transition economies, 
and entrepreneurship. In addition to 
a number of corporate organizations, 
he has recently consulted with the 
United Nations, a number of regional 
development banks, several federal 
agencies, and the governments of 
a number of countries currently 
undergoing a transition from a 
command or planned economy to a 
market basis. 

“Entrepreneurial Activities in a 
Veblenian Type Transition Economy” 
(with A. Karayiannis), The American 
Economist, Fall 2003.

“Asymmetric Information 
Transmission Between a Transition 
Economy and the U.S. Market: 
Evidence from the Warsaw Stock 
Exchange” (with Y. Tse and C. Wu), 
Global Finance, Vol. 14, Elsevier Inc., 
2004. 
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MARKETING 
Department Chair: Tridib Mazumdar 

Sumitro Banerjee, Assistant 
Professor; Ph.D., INSEAD, France 

Professor Banerjee’s research 
interests cover areas in new product 
marketing strategy and market-
driven research and development. 
In particular, he is interested in 
the effect of consumer information 
and expectation on new product 
performance and firms’ research and 
development strategies for successive 
generations of new products. He uses 
quantitative modeling techniques 
including game theory, optimization, 
and statistics to conduct his research. 
He studies multinational introduction 
of new products. 

“R&D Competition, Consumer 
Learning, Expectations, and Timing 
of the Next Generation Product” 
(with M. Sarvary), 2005, (to be 
resubmitted to Marketing Science). 

“The Interaction of R&D Capability 
and Market Entry Strategies: The 
Case of Specialized Equipment 
Suppliers” (with D. Soberman), 2005 
(manuscript under preparation). 

Amiya K. Basu, Professor; Ph.D., 
Stanford University 

Professor Basu is interested in all 
areas of quantitative research in 
marketing. His current research 
interests include service quality 
evaluation, pricing, direct marketing, 
and sales force compensation. He 
received the 1985 John D.C. Little 
Award from the INFORMS College 
of Marketing. In recent years, he 
has taught courses on marketing 
principles, marketing research, and 
marketing models. 

“Modeling the Response Pattern to 
Direct Marketing Campaigns” (with 
R. Batra), Journal of Marketing 
Research, May 1995. 

“Salesforce Compensation Plans: An 
Agency Theoretic Perspective” (with 
R. Lal, V. Srinivasan, and R. Staelin), 

Marketing Science, Vol. 4, No. 4, Fall 
1985. 

Linda M. Cushman, Associate 
Professor; Ph.D., University of 
Tennessee

Professor Cushman conducts research 
that examines the needs of retail 
industry employers. Her research 
focuses on employee satisfaction 
and retention as well as preparing 
new college graduates for success in 
the industry. She recently authored 
an instructional text of computer 
applications for retail mathematics, 
and her research appears in such 
journals as the Journal of Fashion 
Marketing and Management, 
Customer Relationship Management, 
and Journal of Shopping Center 
Research. She teaches a variety 
of retail courses, including 
Merchandising Mathematics and 
Senior Seminar. She serves on 
the editorial boards of two major 
journals and is active in numerous 
professional organizations.  

Using Computerized Spreadsheets: 
Mathematics for Retail Buying (New 
York, NY: Fairchild Publications) 
2005. 

“Retaining Managers with 2-Way 
Symmetrical Communication” 
(with A. Nicholson), Journal of 
Management Development, 2005 (in 
review). 

Fred Easton, Associate Professor;  
Director of the Robert Brethen 
Operations Management Institute; 
Ph.D., University of Washington 

In addition to introductory 
courses in operations and quality 
management, Professor Easton 
teaches advanced courses in 
spreadsheet management science 
and service systems management. 
His research focuses on capacity 
and demand management issues 
in both service and manufacturing 
organizations. He serves as faculty 
advisor to the student chapter of the 
American Production and Inventory 

Control Society (APICS), and is on 
the editorial review board for two 
professional journals. He also advises 
practicing managers in industries 
ranging from auto manufacturing 
and energy to health and emergency 
services, and holds a position on the 
board of directors for APICS CNY. 

“Schedule Recovery: Unplanned 
Absences in Service Operations” 
(with J. Goodale), Decision Sciences, 
459-488, Vol. 36, No. 3, 2005. 

“Optimizing Service Attributes: The 
Seller’s Utility Problem” (with M. 
Pullman), Decision Sciences, 251-275, 
Vol. 32, No. 2, 2001. 

Eunkyu Lee, Associate Professor; 
Ph.D., Duke University 

Professor Lee’s primary research 
interests include marketing channel 
strategy, price competition, and 
consumer survey methodology. His 
teaching interests include marketing 
management, distribution channel 
management, and marketing strategy. 
Before joining Syracuse, he taught at 
the University of British Columbia. 

“Are Consumer Survey Results 
Distorted? Systematic Impact of 
Behavioral Frequency and Duration 
on Survey Response Errors,” Journal 
of Marketing Research, Vol. 37, No. 
1, 2000. 

“Vertical Strategic Interaction: 
Impactions for Channel Pricing 
Strategy,” Marketing Science, Vol. 16, 
No. 3, 1997. 

Yong Liu, Assistant Professor; Ph.D., 
University of British Columbia 

Professor Liu’s research interests 
include models of market competition 
and strategy, media markets, nonprofit 
marketing, and applied econometrics. 
He has taught marketing management 
and has interests in marketing 
research, international marketing, 
media and entertainment marketing, 
service marketing, and database 
marketing. Professor Liu serves on the 
editorial board of Marketing Science. 
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“Is Having More Channels Really 
Better? A Model of Competition 
Among Commercial Television 
Broadcasters,” (with D.S. Putler and 
C.B. Weinberg), Marketing Science, 
Vol. 23, No. 1, 2004. 

“Are Nonprofits ‘Unfair’ Competitors 
For Businesses? An Analytical 
Approach” (with C.B. Weinberg), 
Journal of Public Policy and 
Marketing, Vol. 23, No. 1, 2004.

Tridib Mazumdar, Professor; Director 
of the Earl V. Snyder Innovation 
Management Center; Ph.D., Virginia 
Polytechnic Institute and State 
University

Professor Mazumdar teaches new 
product development marketing 
research and international marketing. 
His research interests are in the area 
of pricing and new products. His 
research findings have applications in 
areas of pricing and product strategies 
for new and existing products.

“Indirect Network Externality Effects 
on Product Attributes” (with A. Basu 
and S.P. Raj), Marketing Science.

“An Investigation of Reference Price 
Segments,” (with P. Papatla), Journal 
of Marketing Research. 

Martin Nunlee, Assistant Professor; 
Ph.D., University of Illinois at 
Urbana-Champaign

Professor Nunlee’s research interests 
include applying empirical and 
analytical modeling techniques 
in the analysis of strategic and 
institutional issues, as they relate 
to channels of distribution and 
supply chain management. His 
other research interests are pricing 
and segmentation, specifically as 
segmentation relates to location. 
His teaching interests include 
channels management, supply chain 
management, and marketing research, 
pricing, and principals of marketing.

“The Antecedents to Supply Chain 
Management: A Performance 
Measurement Model” (with W. Quails 

and A. Rosa), American Marketing 
Association Winter Educators’ 
Conference, February 2000.

“An Empirical Exploration of Retail 
Response to Trade Promotions: A 
Tobit Model of Retailer’s Response 
to Trade Promotions” (with J. 
Hess), Marketing Science Summer 
Conference, June 2000.  

Byong-Duk Rhee, Associate 
Professor; Ph.D., University of 
Michigan

Professor Rhee’s primary research 
focuses on e-commerce and its 
conflict with conventional channel 
intermediaries, wireless phone number 
portability in the telecommunication 
industry, and the impact of customer 
satisfaction on repurchase decisions. 
His teaching interests include 
quantitative modeling in marketing, 
pricing and sales promotion, and 
marketing research and business 
statistics. Before joining Syracuse, 
he taught at Washington University, 
Hong Kong University of Science 
and Technology, and Hong Kong 
Polytechnic University.

“Strategic Quality Decisions 
under Heterogeneous Resource 
Endowments” (with S. Norton), 
Journal of Economics and 
Management Strategy, Vol. 10, No. 2, 
Summer 2001.

“Consumer Heterogeneity and 
Strategic Quality Decisions,” 
Management Science, Vol. 42, No. 2, 
February 1996.

Clint B. Tankersley, Associate Dean 
of Undergraduate Studies, Associate 
Professor; Ph.D., University of 
Cincinnati

Professor Tankersley has taught 
courses in marketing research, 
marketing communication, 
international marketing, marketing 
management, and entrepreneurship. 
He was chair of the marketing 
department for eight years and 
associate dean of the undergraduate 

program for four years. He is actively 
involved in the M.B.A. Upgrade and 
Executive M.B.A. programs. Professor 
Tankersley’s research interests include 
marketing strategy implementation 
issues and corporate venturing.

“Information Usefulness as a 
Function of Information Quality: 
Differences Among Functional Areas” 
(with J. Streiter), Proceedings of the 
1999 Academy of Marketing Sciences 
Conference, 1999.

“How Managers in High Technology 
Organizations Perceive the Usefulness 
of Information Shared During New 
Product Development” (with J. 
Streiter), International Journal of 
Technology Management, Vol.16, 
Nos.1/2/3, 1998.

Frances Gaither Tucker, Associate 
Professor; Ph.D., Ohio State 
University

Most of Professor Tucker’s research 
has investigated how the logistics 
function contributes to corporate 
and marketing strategies and profits. 
She has extensively researched the 
use of benchmarking to improve 
corporate profitability and quality. 
Her consulting has been both in 
customer satisfaction measurement 
and logistics strategy. Clients have 
included AT&T, Xerox, GE, DuPont, 
numerous small businesses, and 
not-for-profit organizations. She 
is a member of the Executive 
Committee of the Council of Logistics 
Management and is a trustee of 
Appalachian Regional Healthcare Inc. 
of Lexington, Kentucky.

“Acculturation and Immigrant 
Consumers’ Perceptions of 
Advertisements: A Study Involving 
Asian-Indians” (with D. Khairullah 
and C. Tankersley), International 
Journal of Commerce, Winter 1996.

“Defining Roles for Logistics During 
Routine and Radical Technological 
Innovation” (with P.W. Meyers), 
Journal of the Academy of Marketing 
Science, Vol. 17, No.1, 1989.
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Scott Webster, Professor; Ph.D., 
Indiana University 

Professor Webster’s research focuses 
on a variety of issues related to 
improving competitiveness through 
logistics, including scheduling, 
policies for managing a supply 
chain, and the design of distribution 
networks. He has worked in 
industry in the areas of consulting 
and corporate finance. He teaches 
undergraduate and graduate classes 
in operations and supply chain 
management. 

“Managing Vendor Inventory in a 
Dual Level Distribution System” (with 
K.K. Yang and R. Ruben), Journal of 
Business Logistics, 91-108, Vol. 24, 
No. 2, 2003. 

“Minimizing Maximum Tardiness and 
Number of Tardy Jobs on Parallel 
Machines Subject to Minimum 
Flow-Time” (with J.N.D. Gupta and 
A.J. Ruiz-Torres), Journal of the 
Operational Research Society, 1263-
1274, Vol. 54, No. 12, 2003. 

David Wilemon, Snyder Professor 
of Innovation Management and 
Entrepreneurship; Co-founder of 
the Syracuse University Snyder 
Innovation Management Research 
Center and the Entrepreneurship and 
Emerging Enterprises Program; Ph.D., 
Michigan State University 

Professor Wilemon’s research and 
professional interests focus on the 
central issues involved in managing 
teams and organizations that find 
their core strengths in marketing, 
technology, and innovation. Currently, 
he is involved in research on new 
product development teams, research 
and development management, 
managing development complexity, 
corporate venturing, and how 
technology-based enterprises create 
and use knowledge for competitive 
advantage. 

“Sources and Assessment of 
Complexity in NPD Projects” (with J. 
Kim), R&D Management, March 2003. 

“Working Together Apart: Building 
a Knowledge-Sharing Culture for 
Global Virtual Teams,” (with N. 
Zakaria and A. Amelinck), Creativity & 
Innovation Management, March 2004. 

Paul Zinszer, Associate Professor; 
Ph.D., Ohio State University 

Professor Zinszer teaches 
management of logistics systems, 
industrial marketing, and marketing 
management. His research interests 
include the investigation of the 
segmentation of services in markets—
their performance requirements and 
strategic management opportunities. 
Professor Zinszer serves on the 
editorial review board for several 
distribution and marketing journals. 
He has consulted for firms, including 
New York State Electric and Gas, 
Niagara Mohawk, Heinz Foods, 
Welch’s, and Oneida County Economic 
Development Agency for Griffiss Air 
Force Base. 

“Segmenting Logistical Service 
Offerings Using the Extended Buygrid 
Model,” International Journal of 
Physical Distribution and Logistics 
Management, Vol. 27, No. 9, 1997. 

“Supply Chain Strategies for 
Managing Excess Inventories,” 
Journal of Marketing Theory and 
Practice, Vol 4, No. 2, Spring 1996. 

MANAGEMENT
Department Chair: Dennis Gillen  

Todd Alessandri, Assistant Professor; 
Ph.D., University of North Carolina at 
Chapel Hill 

Professor Alessandri’s research 
interests include the firm’s capital 
investment and resource allocation 
decisions, including the effects of 
risk and uncertainty. His teaching 
interests focus on strategic 
management. 

“Managing Risk and Uncertainty 
in Complex Capital Projects” (with 
D. Ford, D. Lander, K. Leggio, and 
M. Taylor), Quarterly Review of 

Economics and Finance, 751-767, 
Vol. 44, 2004.

“Surviving the Bulls and the Bears: 
Robust Strategies and Shareholder 
Wealth” (with R. Bettis), Long-Range 
Planning, 13-35, Vol. 36, 2003. 

Pamela Brandes, Assistant Professor; 
Ph.D., University of Cincinnati 

Professor Brandes’ research interests 
include the design of effective 
executive compensation and 
corporate governance. She also 
studies employee attitudes in the 
form of cynicism in the workplace. 
Her work in these areas has often 
been presented at the Academy of 
Management and has also been 
recognized as Outstanding Empirical 
Paper by the Eastern Academy of 
Management. She teaches the core 
doctoral and M.B.A. courses in 
human resource management (HRM), 
as well as undergraduate courses in 
HRM and organizational behavior. 

“Understanding the Rise and Fall 
of Stock Options Compensation: 
Taking Principal-Agent Conflicts to 
the Institutional (Battle)field” (with 
R. Dharwadkar and D. Das), Human 
Resource Management Review, 97-
118, Vol. 15, No. 2. 

“Institutional Ownership and CEO 
Compensation: A Longitudinal 
Examination” (with R. Khan and R. 
Dharwadkar), Journal of Business 
Research, 1078-1088, Vol. 58, No. 8, 
2005. 

Elletta Sangrey Callahan, Professor; 
J.D., Syracuse University 

Professor Callahan’s research interests 
include whistleblowing, at-will 
employment, environmental policy, 
and academic integrity. Her teaching 
interests are the legal environment 
of business, environmental law, and 
management ethics.

“The State of State Whistleblower 
Protection” (with T. Morehead 
Dworkin), American Business Law 
Journal, Vol. 38, No. 99, 2001. 
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“Whistleblowing: Australian, U.K., 
and U.S. Approaches to Disclosure 
in the Public Interest” (with T.M. 
Dworkin and D. Lewis), Virginia 
Journal of International Law, Vol. 38, 
No. 99, 2001. 

Patrick Cihon, Associate Professor; 
LL.M., Yale University 

Professor Cihon is currently 
conducting research concerning 
employment law, employment 
discrimination law, labor relations, 
and dispute resolution. His teaching 
interests are in employment law, 
international business law, international 
management, and government 
regulation. 

Employment and Labor Law (with 
J. Castagnera), Fifth Edition, West 
Publishing Co., 2004. 

The Legal Environment of Business 
(with M. Bixby and C. Beck-Dudley), 
Second Edition, Prentice Hall, 2005. 

Ravi Dharwadkar, Associate 
Professor; Ph.D., University of 
Cincinnati 

Professor Dharwadkar’s research 
interests include organization theory 
and organizational behavior. He was 
awarded the Thomas Finucane Award 
for Exceptional Scholarship, 2002, 
by the Martin J. Whitman School of 
Management and the Laura J. and 
Douglas Meredith Professorship for 
Teaching Excellence, 2003, Syracuse 
University. 

“Japanese Career Progress over 
the Long Haul: An Empirical 
Examination” (with G. Graen, R. 
Grewal, and M. Wakabayashi), 
Journal of International Business 
Studies (forthcoming).

“Institutional Ownership and CEO 
Compensation: A Longitudinal 
Examination” (with R. Khan and P. 
Brandes), Journal of Business Research, 
1078-1088, Vol. 58, No. 8, 2005. 

Yitzhak Fried, Professor; Ph.D., 
University of Illinois at Urbana-
Champaign 

Professor Fried’s research focuses on 
the contribution of context in the 
areas of work stress, job and office 
design, motivation, performance 
appraisal, and diversity. He has 
published extensively in leading 
journals in the field, including the 
Academy of Management Review, 
Journal of Applied Psychology, and 
Personnel Psychology. Between 1998 
and 2001, he served as the associate 
editor in chief of the International 
Journal of Organizational Behavior. 

“Enriching Goal Setting Theory with 
Time: An Integrated Approach” 
(with L.H. Slowik), Academy of 
Management Review, 29, 2004. 

“The Moderating Effect of Job 
Security on the Relations Between 
Role Clarity and Work Outcomes: 
A Longitudinal Field Study” (with 
L.H. Slowik, Z. Shperling, C. Franz, 
H. Ben-David, N. Avital, and U. 
Yeverechyahu), Human Relations, 56, 
2003.

Dennis J. Gillen, Associate Professor; 
Ph.D., University of Maryland 

Professor Gillen’s research interests 
include transformational leadership, 
organizational learning, teamwork, 
executive education, and strategic 
management. Through his consulting 
experiences, he brings to his 
classes real-world examples of 
how organization and management 
concepts fit together. Currently, 
he teaches courses in strategic 
management and business policy, 
and in several executive programs. 

“Managing Strategy Implementation,” 
(with P. Flood, T. Fromgoole, S. 
Caroll, and L. Corman), Leadership 
of Learning: The Core Process of 
Strategy Implementation, Oxford, UK; 
Blackwell, 2000. 

“How Useful Are the Classical 
Management Functions in Describing 
Managerial Work” (with S. Carroll), 

Academy of Management Review, 
January 1987. Reprinted in 
Management and Organizational 
Behavioral Classics, by W.M. 
Matteson, Irwin, 1996. 

Sandra Hurd, Associate Provost and 
Professor; J.D., Syracuse University 

Professor Hurd’s research interests 
include international liability and 
safety, student learning, and learning 
communities. Her teaching interests 
are in the legal system, product 
liability, and ethics. 

“Ethical Issues in Teaching,” (with H. 
Hallock) in University Teaching, SU 
Press, 2005.

“No More Soft Landings for 
Software: Liability for Defects in 
an Industry That Has Come of Age” 
(with F.E. Zollers, P. Shears, and A. 
McMullin), Santa Clara Computer 
and High Technology Law Journal, 
745, Vol. 21, 2005. 

Catherine Maritan, Associate 
Professor; Ph.D., Krannert School of 
Management, Purdue University  

Professor Maritan studies strategy 
process and her current research 
focuses on how firms build and use 
capabilities. She also has a secondary 
interest in operations strategy. Before 
entering academia, she worked as a 
mining engineer and as a corporate 
banker in North America and Europe.

“Investing in Capabilities: Expected 
Returns and Costly Information in 
an All-Pay Auction Framework” 
(with R.E. Florence) Managerial and 
Decision Economics, (forthcoming).

“Plant Roles and Decision Autonomy 
in Multinational Plant Networks” 
(with T.H. Brush and A. Karnani), 
Journal of Operations Management, 
(Recipient of Journal of Operations 
Management 2004 Best Paper 
Award), 489-503, Vol. 22, 2004. 
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Kira Reed, Assistant Professor; Ph.D., 
University of Connecticut 

Professor Reed’s research interests 
include the development and 
management of intellectual capital 
in organizations as well as issues 
in strategic human resource 
management. Her teaching interests 
include strategic management and 
business policy and entrepreneurship. 

“Exploring Performance Effects from 
the Bundling of Intellectual Capital” 
(with M. Lubatkin and N. Srinivasan), 
Journal of Management Studies, 2005 
(forthcoming). 

“Responding to a Changing 
Environment: Adapting Human and 
Social Capital to Impact Performance” 
(with N. Srinivasan), Academy of 
Management Best Paper Proceedings, 
2005.

Frances Zollers, Professor and 
Director, Center for Leadership and 
Ethics; J.D., Syracuse University 

Professor Zollers’ research interests 
are intellectual property, business-
government relations, and product 
liability and safety. She has held an 
appointment as a visiting scholar at 
the U.S. Consumer Product Safety 
Commission, as well as visiting pro-
fessorships at the Wharton School of 
the University of Pennsylvania, the 
Kelly School of Business at Indiana 
University, and the University of 
Michigan Business School. Her teach-
ing interests are in the legal system 
product liability, entrepreneurship law, 
and technology law.

“No More Soft Landings for 
Software: Liability for Defects in 
an Industry That Has Come of Age” 
(with A. McMullin, S.N. Hurd, and P. 
Shears), Santa Clara Computer and 
High Technology Law Journal, 745, 
Vol. 21, 2005.

“Workplace Violence and Security: 
Are There Lessons for Peacemaking?” 
(with E.S. Callahan), Vanderbilt 
Journal of Transnational Law, 449, 
Vol. 36, 2003. 
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THE UNIVERSITY
Syracuse University is one of the 
largest and most comprehensive 
independent universities in the 
United States and a leader in quality 
graduate education. Founded in 1870, 
Syracuse offers a strong faculty, 
excellent resources for study and 
research, and an active intellectual 
community. Nearly 5,500 graduate 
students are pursuing master’s 
degrees and doctoral degrees here. 
Each year, the University confers 
approximately 1,700 master’s and 
professional degrees and 200 doctoral 
degrees. 
 The University welcomes all 
qualified students. The graduate 
student body at Syracuse represents 
diverse educational and professional 
goals as well as diverse backgrounds. 
Currently, nearly 25 percent of 
graduate students come from outside 
the United States, representing more 
than 100 countries. 
 SU provides opportunities to 
study in many professional areas 
and traditional academic fields. 
The University’s encouragement of 
cross-disciplinary study through 
a number of dual, combined, and 
interdisciplinary programs further 
enhances the breadth and variety 
represented by these programs. All 
of the University’s colleges offer 
graduate degree programs: the School 
of Architecture, College of Arts and 
Sciences, School of Education, L.C. 
Smith College of Engineering and 
Computer Science, College of Human 
Services and Health Professions, 
School of Information Studies, 
College of Law, Martin J. Whitman 
School of Management, Maxwell 
School of Citizenship and Public 
Affairs, S.I. Newhouse School of 
Public Communications, and College 
of Visual and Performing Arts. 

 The University is chartered by 
the New York State Board of Regents 
and accredited by the Middle States 
Association of Colleges and Schools. 
Syracuse is a long-time member 
of the select group of 63 American 
and Canadian universities in the 
prestigious Association of American 
Universities. Accreditation of each 
of Syracuse University’s professional 
colleges meets the regulations of the 
appropriate professional association. 
 At Syracuse University, research 
and teaching are balanced in the 
pursuit of academic excellence. 
In recognition of its commitment 
to graduate education, and of the 
number of its graduate programs, 
SU is classified as a “research 
extensive” institution by the Carnegie 
Foundation for the Advancement of 
Teaching. 
 The Graduate School administers 
graduate programs at Syracuse in 
cooperation with faculty members in 
each program of study. The Board of 
Graduate Studies sets general policies 
and standards for graduate study at 
the University. All post-baccalaureate 
degrees are awarded by the Graduate 
School, with the exception of the 
J.D. degree, which is awarded by the 
College of Law. 

THE CAMPUS
The University, situated on a hill in 
the southeastern section of the city, 
overlooks downtown Syracuse and 
the surrounding countryside. It is a 
sprawling 200-acre campus of grassy 
lawns, tall trees, and wide walkways. 
 Contemporary and landmark 
buildings surround the large central 
quadrangle in a blend of architecture 
that reflects Syracuse’s rich heritage 
and the University’s commitment 
to providing the most modern 
technology and research facilities 
available. 

 The University’s Main Campus 
houses 170 academic buildings, 
libraries, laboratories, and studios. 
Surrounding the campus are 
residential neighborhoods with small 
shopping centers, bookstores, coffee 
shops, and restaurants catering to 
students. Public schools, day care 
centers, and a nursery school are 
located nearby. 
 Furthermore, the University 
is adjacent to the area’s largest 
and most comprehensive medical 
complex of hospitals and other 
treatment facilities, including the 
State University of New York (SUNY) 
Upstate Medical University. The 
SUNY College of Environmental 
Science and Forestry (ESF) is 
adjacent to campus as well. 

CAMPUS LIFE
Campus life is busy with activities 
day and night. Many nationally and 
internationally known lecturers visit 
Syracuse University each year. The 
community enjoys plays performed 
by students from the Department 
of Drama, as well as productions of 
its affiliated professional company, 
Syracuse Stage. Various movie 
societies present films on campus 
nightly. The Setnor School of Music 
organizes performances featuring 
students, faculty members, and guest 
artists. The Lowe Art Gallery displays 
traveling exhibitions, student and 
faculty art, and the University’s 
extensive permanent collection. 
 The Schine Student Center on 
Main Campus is a meeting place for 
students, faculty, staff, alumni, and 
guests. It houses student organization 
offices, dining facilities, a large 
auditorium, and the main branch of 
the Syracuse University Bookstore. 
The Goldstein Student Center, located 
on the nearby living area called 
South Campus, offers students a 

THE UNIVERSITY AND ITS RESOURCES
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dining facility, health center, branch 
of the SU Bookstore, recreation 
rooms, and many other services. The 
Tennity Ice Skating Pavilion is also 
located on South Campus. 
 Students use campus facilities to 
play nearly every team or individual 
sport. Facilities include swimming 
pools; a 220-yard track; and tennis, 
handball, racquetball, and squash 
courts. Student tickets are available 
for SU football, basketball, and 
lacrosse games held in the Carrier 
Dome, an indoor stadium that seats 
50,000 spectators for intercollegiate 
sporting events. The Carrier Dome 
also hosts concerts and a variety of 
other non-sporting events. 
 Hendricks Chapel is the focal 
point for all religious activities 
on campus. It hosts counseling, 
study, and student groups and 
offers weekly religious services for 
Episcopal, Evangelical, Islamic, 
Jewish, Lutheran, Religious Society 
of Friends, Roman Catholic, and 
interdenominational Protestant 
faiths. The Central New York Mosque, 
located one block from campus, 
holds weekly prayer services. 
 Student organizations offer 
a range of activities to match the 
diversity of the graduate student 
body. Most colleges have formal or 
informal student organizations for 
graduate students. The Graduate 
Student Organization supports the 
needs of graduate students in all 
programs and is represented on the 
University’s governing bodies: the 
University Senate, Board of Graduate 
Studies, and University Board of 
Trustees. 

COMPUTING RESOURCES
Syracuse University Computing and 
Media Services (CMS) provides access 
to personal computers, timesharing 
systems, data communication 
networks, software training, the 
Internet, and advice to students and 
faculty members across campus. 
Through CMS, members of the SU 
and ESF communities may access 
word processing, graphics, electronic 

mail, statistical analysis, database 
management, and many other 
applications. Many services are 
provided free to students. 
 The University maintains 
14 public and more than 20 
departmental computing clusters 
for student use. All clusters are 
maintained with current generations 
of hardware and software, and 
the campus is fully networked 
with high-speed fiber connections. 
SU community members receive 
substantial discounts on personal 
computers purchased through the 
SU Bookstore. See the CMS web 
site at cms.syr.edu for additional 
information, including computer 
cluster locations, workshop schedules, 
and tips on using computers. 

LIBRARIES
The SU library system serves the 
information and research needs 
of the University community and 
supports international scholarly 
communication through its 
collections and services. These are 
available from several locations and 
through the Internet. 
 E.S. Bird Library has holdings 
in the humanities, social sciences, 
and fine arts, as well as media 
resources, government publications, 
maps, and special collections. Belfer 
Audio Laboratory and Archive, 
located next door to E.S. Bird 
Library, holds an internationally 
recognized collection of sound 
recordings. The Carnegie Building 
houses the Science and Technology 
Library and the Mathematics Library. 
Physics collections are located in 
the Physics Building, and geology 
collections are in Heroy Laboratory. 
The Martin Luther King Jr. Memorial 
Library in Sims Hall houses an 
African American studies collection. 
University library facilities include 
the H. Douglas Barclay Law Library, 
which is separately administered by 
the College of Law. 
 Combined SU and Law Library 
collections encompass more than 3.1 
million volumes, 21,000 serials and 

periodicals, 7.2 million microforms, 
9,000 databases and computer files, 
and more than 1 million items in 
other formats, which includes CDs, 
films, videotapes, photographs, and 
slides. Among the 12,000 manuscript 
collections in the Department of 
Special Collections are the papers 
of Albert Schweitzer, Benjamin 
Spock, and Joyce Carol Oates, and 
the archives of Grove Press. Special 
Collections also has 100,000 rare 
books, including the 15,000-volume 
library of German historian Leopold 
von Ranke. 
 Supplementing these resources 
and accessible to SU students and 
faculty are the library collections 
of the State University of New York 
College of Environmental Science 
and Forestry and Upstate Medical 
University. 
 Syracuse University Library is a 
member of national and international 
library organizations, including the 
Association of Research Libraries, 
the organization of North America’s 
largest academic and research 
libraries. Additional information can 
be found online at libwww.syr.edu. 

LILLIAN AND EMANUEL 
SLUTZKER CENTER FOR 
INTERNATIONAL SERVICES
The Lillian and Emanuel Slutzker 
Center for International Services is 
one of the most important offices on 
campus for international students. The 
Slutzker Center advises international 
students on many aspects of study 
and life in the United States. It is 
the University’s official link with the 
U.S. Immigration and Naturalization 
Service and the U.S. Information 
Agency for all non-immigrant 
students at the University. When the 
Graduate School informs the center 
that a student has been admitted, 
the center sends the student visa 
authorization and introductory 
information. International students 
must present visa authorization to a 
U.S. Consulate to get the proper visa 
to enter the United States. The center 
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also sends students information about 
student orientation, housing, and class 
registration. Upon arrival at Syracuse 
University, international students 
meet with center staff members to 
talk about immigration, coursework, 
financial matters, insurance, health 
care, travel, taxes, and housing.
 The center cooperates with 
the Association of International 
Students at Syracuse University and 
with several community groups, 
such as the International Women’s 
Organization and the International 
Center of Syracuse. The center 
organizes host-family programs, field 
trips, discussion groups, and dinners 
at American homes. It also publishes 
a newsletter about SU activities and 
immigration concerns. 
 For further information, contact: 
Slutzker Center for International 
Services, 310 Walnut Place, Syracuse 
NY 13244-2380, USA; 315-443-2457; 
fax: 315-443-3091; international.syr.
edu/; lescis@syr.edu. 

ENGLISH LANGUAGE 
INSTITUTE
Syracuse University’s English 
Language Institute (ELI) offers 
international students concentrated 
study to improve English proficiency 
for academic or professional 
advancement. Courses are offered 
at five levels from beginner to 
advanced proficiency. At the 
advanced proficiency level (Level V), 
students attend University courses 
at the same time they are taking 
the intensive English program. ELI 
instructors work with students on an 
individual basis to provide support 
for the academic discipline. 
 Special activities such as home 
visits, trips, films, and University 
lectures help expose students to 
situations that promote language 
acquisition. Syracuse University 
students and staff volunteers lead 
conversation groups. These activities 
enable international students to 
interact and establish relationships 
with both the University and City of 
Syracuse community. 

 Apart from the intensive 
English courses, which run during 
the scheduled University fall and 
spring semesters and in three 
four-week summer sessions, the 
ELI can design courses to meet 
contract specifications. In the case 
of student groups remaining at the 
University for degree or non-degree 
programs, ELI instructors work 
with academic course instructors to 
develop appropriate language support 
materials. In addition, the ELI 
collaborates with on- and off-campus 
units to meet language instruction 
needs in support of externally funded 
project development. 
 For information, contact the 
English Language Institute, 700 
University Avenue, Room 207, 
Syracuse NY 13244-2530; 315-
443-9378; fax: 315-443-1530; 
elimail@uc.syr.edu; www.yesu.syr.
edu/eli. 

Under the leadership of Chancellor 
Nancy Cantor, Syracuse University 
plays an increasingly important role 
in the surrounding community: We 
educate its future leaders. We address 
important societal issues. We try out 
new ways to build community. 
 The history of Syracuse dates to 
the Iroquois Confederacy. This region 
has a long and illustrious history in 
major American social movements, 
particularly abolitionism and women’s 
rights. Located at the center of New 
York State, Syracuse is approximately 
265 miles northwest of New York City. 
 Major interstate highways provide 
direct access to Boston, Toronto, 
Montreal, Ottawa, Philadelphia, 
New York City, Pittsburgh, Buffalo, 
Cleveland, and Washington, D.C., each 
less than a day’s drive. Syracuse is 
also accessible by rail, bus, and air 
transportation. 

 The regional economy is varied 
and includes strong industrial, health, 
and service bases, and a developing 
high-technology sector. Affordable 
housing, goods, and services make the 
cost of living reasonable, even on a 
student budget. 
 To its metropolitan population of 
458,000 (of which the city accounts 
for approximately 140,000), Syracuse 
offers a wealth of cultural activities. 
The Landmark Theater, Syracuse 
Stage, the University’s Department of 
Drama, Contemporary Theater, and 
Salt City Center for the Performing 
Arts present many excellent stage 
productions. The Onondaga County 
Civic Center is home to the Syracuse 
Symphony and a resident opera 
company; it also hosts touring 
Broadway shows. Armory Square, 
located downtown, features several 

contemporary art and craft galleries 
as well as a popular nightlife. 
 OnCenter, the Onondaga 
County Convention Center and War 
Memorial Complex, offers major 
rock concerts, sports events, circus 
performances, ice shows, antiques 
sales, and international festivals. The 
Everson Museum of Art, designed 
by I.M. Pei, features traveling art 
exhibitions. Minor league professional 
sports teams in Syracuse include the 
SkyChiefs (baseball) and the Crunch 
(ice hockey). The Rosamond Gifford 
Zoo at Burnet Park is home to more 
than 1,000 animals. The Milton J. 
Rubenstein Museum of Science and 
Technology (MOST) offers innovative, 
hands-on science exhibitions and 
programs for children and has the 
only IMAX movie theater in the state, 
outside of New York City. These 
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downtown attractions are all a short 
walk or bus ride from campus. The 
CENTRO bus system connects all of 
Syracuse, including the University 
area. 
 Syracuse is the seat of Onondaga 
County government. The state capital, 
Albany, is only 140 miles away. Major 
corporations located in Syracuse 
include Bristol-Myers Squibb, Niagara 
Mohawk, Welch Allyn, Cooper 

Industries/CrouseHinds, and Lockheed 
Martin. More information on business 
and industry in Syracuse can be 
obtained by contacting the Syracuse 
Chamber of Commerce (www.
syracusechamber.com). Upon request 
the Chamber of Commerce will send a 
package of relocation materials. 
 Syracuse is situated amid some 
of New York State’s most spectacular 
scenic areas. Nearby attractions 

include Lake Ontario, the Finger 
Lakes, the Thousand Islands, and the 
Catskill and Adirondack mountains. 
Opportunities abound for swimming, 
boating, hiking and camping, 
downhill and cross-country skiing, 
fishing, golfing, ice skating, and 
horseback riding.

New law and graduate students 
find the ease and convenience of 
campus housing the solution to 
residential needs during that all-
important first year of study. Campus 
housing provides opportunities to 
live with others who share similar 
academic and personal interests, 
within minutes of all major campus 
facilities. Such advantages as 
fixed costs, convenience, housing 
availability during academic 
recesses, security, prompt 24-hour 
maintenance service, and social 
interaction with peers complement 
your first-year experience. 

SOUTH CAMPUS
The South Campus housing complex 
is located about a mile from the 
Main Campus and provides housing 
for nearly 2,200 residents, including 
undergraduate, graduate, and 
law students and their families. 
It features two major apartment 
complexes (Skytop apartments for 
undergraduates and Slocum Heights 
apartments for graduate students 
and families), three undergraduate 
residence halls (Skyhalls I, II, and 
III), the Skybarn (a multipurpose 
recreation center), the Goldstein 
Student Center, the Inn Complete, 
and the Tennity Ice Skating Pavilion. 
South Campus offers the privacy of 
apartment living and the convenience 
of University-owned housing. 
All South Campus apartments 
and Skyhalls remain open during 
academic recesses. 

SLOCUM HEIGHTS 
APARTMENTS 
(Family and Graduate Student Housing)
The Slocum Heights apartment 
complex consists of 35 two-story 
brick buildings, each containing 
8 or 12 apartments. Porches 
run the length of each building 
on both floors. One- and two-
bedroom apartments, and one-
bedroom apartments with a study, 
are available for single graduate 
students. 
 Single graduate student 
apartments are furnished with a 
study table and/or desk, desk chair, 
sofa, cube-shaped coffee table, 
floor lamp, dining table and chairs, 
wall-to-wall carpeting, draperies, 
refrigerator, and a gas stove. Each 
bedroom comes with a twin-sized 
bed and a dresser. One-bedroom 
apartments with a study have a 
second bedroom furnished as a study 
room with a desk, desk chair, lamp, 
and shelves. 
 Students provide their own 
linens, utensils, and telephones. 
All apartments include wall-to-
wall carpeting, draperies, and 
appliances. Kitchens have floor tile 
and bathrooms have ceramic tile. The 
first floor of each building provides a 
hot-water laundry facility. 

OFF-CAMPUS HOUSING
You may obtain off-campus housing 
information at www.orangehousing.
com. The Orange Housing web 

site is not affiliated with Syracuse 
University, and the University is not 
responsible for the accuracy of the 
information at that site. 

GRADUATE APARTMENT 
HOUSING
For the 2005-06 academic year, 
the per semester costs for graduate 
apartment housing (utilities included) 
are as follows: one bedroom, $3,410; 
one bedroom with study, $4,620; two 
bedroom (two students), $3,340 per 
student. Students may rent through 
the summer at a weekly rate. 
 Family apartment rates for the 
2005-06 academic year are based on 
a 12-month lease (utilities included). 
The rental costs are as follows: one 
bedroom, furnished, $758 per month; 
one bedroom, unfurnished, $730 per 
month; two bedrooms, furnished, 
$873 per month; and two bedrooms, 
unfurnished, $840 per month. 

MEAL PLANS
Although kitchen facilities are 
available in the apartments, law 
and graduate students will find a 
number of meal plans tailored to 
meet the needs of busy students. The 
convenience of a la carte dining at 
the Schine and Goldstein student 
centers, the Food Court at Kimmel, 
as well as all-you-can-eat meals in 
the five Main Campus dining centers, 
may provide valuable supplements to 
your own cooking. 

GRADUATE HOUSING
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ADMISSIONS AND 
EXPENSES
Applications for graduate study at 
SU are processed by the Graduate 
School—the college of record for 
all graduate students at Syracuse 
University. If you have Internet 
access, we encourage you to apply 
for admission using our online 
application at apply.embark.
com/grad/syracuse. You may also 
download and print a PDF of the 
application at Gradsch.syr.edu/assets/
PDF/Applications/MGMT_phd.pdf.
 Each department reviews 
applications individually and 
then conveys its admission 
recommendations to the Graduate 
School. Official offers of admission 
come from the dean of the Graduate 
School. 
 International students may be 
required to submit scores from the 
Test of English as a Foreign Language 
(TOEFL). Martin J. Whitman School of 
Management applicants are expected 
to submit GMAT scores. Read the 
section in the application instructions 
describing special admission tests for 
further information about the TOEFL 
and GMAT. 
 Applicants from the United 
States must earn at least a bachelor’s 
degree from a regionally accredited 
college or university before 
beginning graduate study at SU. 
Applicants who did not attend a 
U.S. college or university must have 
a degree or diploma that is at least 
equivalent to an American bachelor’s 
degree. 
 International credentials are 
judged in terms of the educational 
system and standards of the country, 
the type of institution attended, and 
the level of study completed before 
the date of enrollment at Syracuse 

University. Students who do not have 
an appropriate academic background 
will not be considered for graduate 
admission, regardless of the name 
of any degree they hold. Generally, 
applicants must have reached a 
level of study that qualifies them for 
acceptance to university graduate 
programs in the countries where they 
earned their undergraduate degrees. 
Please refer to the first page of the 
application instructions for more 
specific details. 

TRANSFER CREDIT
Any transfer credit from another 
institution may be granted upon 
recommendation of a student’s 
academic department. At least 
50 percent of the coursework 
counted toward a doctoral degree 
(excluding dissertation credits) must 
be completed through Syracuse 
University as residence credit. 

FULL-TIME STATUS
Students must register for nine 
credits or more to qualify for full-
time status at Syracuse University. 
Some academic programs may define 
full-time status differently, but the 
Graduate School cannot certify a 
student as full time if he or she 
is taking fewer than nine credits. 
The only exceptions are University 
Fellows; graduate assistants; graduate 
associates; students working on a 
thesis or dissertation (and registered 
for zero dissertation credits or 
for degree in progress); students 
studying for preliminary, qualifying, 
or comprehensive examinations; and 
students studying for language or 
tool requirements. In every exception 
listed, the student’s academic unit 
and the Graduate School must 
approve full-time status. 

EXPENSES
The following figures are the 
approximate cost for graduate 
students attending Syracuse 
University for the 2005-06 academic 
year. Please note that these figures 
are estimates calculated for a full 12 
months. Actual expenses vary widely 
for individual students depending on 
several factors, such as: 
(1) the number of credits you are 
 likely to register for in the fall, 
 spring, and summer semesters
 given your specific program, 
(2) fees specific to your college or 
 school, and 
(3) your living habits. 

Tuition
   ($870/credit, 24 credits): .... $20,880
Fees (health and activity): .......... $872
Living, insurance, and
   other expenses: ................... $15,988
Total (estimated): .................... $37,740 

HEALTH REQUIREMENTS 
AND HEALTH INSURANCE
Syracuse University has its own 
health services office, which provides 
primary health care to all students 
registered for 12 or more credits 
during the semester, and graduate 
assistants registered for nine credits 
during the semester. The fee for this 
health service for 2005-06 is $221 
per semester. The University pays this 
fee for graduate students who have 
University Graduate Fellowships, 
full-time graduate assistantships, 
or graduate associateships. New 
York State law requires that all 
students born on or after January 1, 
1957, submit proof of receiving the 
following immunizations after 12 
months of age:

* two doses of measles vaccine;
* one dose of mumps vaccine; and
* one dose of rubella vaccine. 
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They must also provide other medical 
records. Students who do not provide 
this information by the middle of 
their first month on campus face 
suspension from the University. 
Further information is available from 
Health Services, 111 Waverly Avenue, 
Syracuse University, Syracuse NY 
13244-2320, USA; 315-443-2666; 
fax: 315-443-9010; gradsch.syr.edu./
student/health.htm. 
 The health services fee entitles 
students to health services provided 
by the Syracuse University Health 
Services clinics, and up to 10 days 
of overnight care per year. The cost 
of services such as X-rays, selected 
procedures, medications, and hospital 
supplies are extra, although often 
they cost less than elsewhere in the 
City of Syracuse. Part-time students 
are not charged a health fee, but may 
use the health service on a charge-
per-visit basis. The University does 
not provide any services to children 
of graduate students. 

 While the health fee covers 
most services provided by University 
Health Services, some medical 
problems cannot be treated on 
campus and the patient must go to 
a specialist or a hospital. In such 
cases, the student is responsible for 
paying all outside costs. Private 
health insurance may cover such 
expenses as emergency room care, 
hospitalization, eye care, and dental 
services. 
 International students must show 
proof they have health insurance 
for themselves and their families, 
including their children, throughout 
their stay in the United States. 
Health costs in the United States are 
very high. Several student health 
insurance plans are available to 
matriculated students, their spouses, 
and dependents. University Health 
Services administers one student 
plan at a discounted rate. Staff 
members of the Slutzker Center 
for International Services can help 

international students choose the 
best policy for them. Contact the 
center at 310 Walnut Place, Syracuse 
University, Syracuse NY 13244-2380, 
USA; 315-443-2457; fax: 315-443-
3091; lescis@syr.edu; international.
syr.edu. 
 Graduate fellows, graduate 
assistants, and graduate associates 
may participate in the University’s 
Group Health Care Plan. Coverage 
details and premium rates may be 
obtained from the Office of Human 
Resources, Employee Benefits, Skytop 
Office Building, Syracuse University, 
Syracuse NY 13244-5300 USA; 
315-443-4042; fax: 315-443-1063; 
humanresources.syr.edu.


